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DON’T JUST THINK BIG. THINK LONG @




We Unlock
your brand's full online potential with our data-driven
strategies & digital solutions that ensure your brand stands
out in the crowded digital landscape, driving
unprecedented growth and engagement.
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We Are
E’'lever Interactive

E'lever Interactive is not just an agency.

We are the team that works with to elevate
We are interested in , hot replication. Our team uses
and to develop out-of-the-box marketing strategies and

use digital platforms relevant and necessary to grow your business.

We really value the importance of internal as it
reinforces the strength of the team, allows us to
, and produces some amazing marketing



Our Strategy

Our strategy is to develop long-term partnerships with our clients, who share the
innovation-focused approach of our close-knit, multidisciplinary team and take pride in

closing the customer experience gap.

This is achieved by designing optimal experiences and identifying and addressing critical
pain points across the customer journey.

OUR VALUES
TEAMWORK, OUTCOME, PERFORMANCE, IMAGE, CREATIVITY
OUR PASSION

We value creativity and imagination and remain
open to new and innovative solutions.




COIENNET SERRNFC'E

ONE STEP
AT A TIME
WITH YOU!
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OUR SERVICES

DIGITAL oo\ PLATFORMS

. _ 8 8 Reward Program, instant
Digital Strategy, Sccial Media coupons,Loyalty program, Cash Back ,
Management, Web design, surveys, scratch and win
Ecommerce

BTL & EXPERIENCES CREATIVE & PRODUCTION

Trade activations, Instore Sampling. Design, Fliers, Pull up banners,

Events, salon programs, Brand activation, Collateral Design, Logo Design , Large
Market storms, campaigns format Printing

Brand Identity Curation, Brand PR Clinics
Events Launches, Design Thinking Clinics




THE PROCESS

GOALS
DELIVERABLES,
TARGET AVDIENCES

I]
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CEADLINES MET
OBIECTIVES ACLOMPLISHED

Ideation
Process

ERAINSTORM/
EXPLORATION

IN SEARCH FOR THE A-nA! FACTOR

e

//

! IDEAS COME TO LIFE

CLIENT REVIBWS



TEAM WORK EXPERIENCE
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Web design



Web design | Our works

Client: Modern Furniture pacific
Task: Ecommerce

< c 25 modernfurniturepacificltd.com

® im} @ Verity it's you

* Design Concept

Contact Us: Hotline 0716 335555 | 0748486829 Email us | info@mod
¢ Development

* Payment gateway
* Training

U5 e N
‘a SHOP INSPIRATION

MODERN
FURNITURE PACIFIC LTD

ABOUT Q s e @ Lg@

httpS//WWW modernfu rnitu Home  Shop Now New Arrivals Living Room Dining Sets Bedroom Sets  Contact Us

Upgrade this Easter

Great Designs on
Beds & Dressmg
Tables

Visit our Showroom an view all items



Web design | Our works

Client: African Yuva
Task: Website redesign

* Design Concept
¢ Development

* Launch

e Training

STAY AHEAD WITH OUR
STYLE PREDICTIONS

Stay Informed! Monthly Fashion Tips. Tracks
and Discount.

https://africanyuva.co.ke/

JOIN OUR TRIBE

f X @ & ©

Your Information will never be shared with

any third party.

DONT SHOW THIS POPUP AGAIN

NEW COLLECTION

We picked some i



web deSign I Our Works {0 United Winners Sacco 4th floor, PCEA. Umoja Church

About Us Membership Loans Resources Contact
4264 709 453 000

Client: United Winners Sacco
Task: Website redesign

* Design Concept
* Development

Dial *670#

¢ Launch
* Training
https://uws.co.ke/
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Join Start Loans Contact
United Winners Saving Scale & Grow Us
Sacco

Join Us and start saving

request a call back e

About us Your name ] @
.
Growing Together lo]
Your Mobile No. R

Our goal is to economically empower cur members throuah affordable
financial services that will enable th @ This website uses cookies to improve your web experience. Accept @
well as exploit growth opportunities aivuiis wicin vwe wewuiie yuu Citian MUl ESS [=] 0
onboard as we continue with our transFormative agenda of changing the


https://uws.co.ke/

Web design | Our works

search @

Client: Maisha Bora Sacco /@\ o
Task: Website redesign

* Design Concept
« Development BIMA LOAN
* Launch

* Training

We finance insurance premiums for all
t of insurance covers

https://www.maishaborasacco.com

B &

Member Portal
Lagin

Tuungane kwa
Maisha bora.

Guarantee you

I a Brighter future b
1t on this appartunity to
be a part of zomethin 24

Savwapment Lase

Join W Today



https://www.maishaborasacco.com/

Web design | Our works

iudio” ] 3 e - C { ContactUs >
studio || JEife .
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Phone Number

WE LOVE MODERN |

Select a service
YEARS OF EXPERIENCE. URBAN DESIGN DRAWS

TOGETHER THE MANY STRANDS OF PLACE-MAKING, :
ENVIRONMENTAL STEWARDSHIP Call or WhatsApp



https://studiofidelio.com/

Web design | Our works - Completed

PCEA St. Andrews Church Nairobi https://pceastandrews.org/

BRI/ State House Rd. Junction Monday-Friday; 08am-9pm | #2564 707 257000  Contactus  HelpCentre . Q
= .

. ANDREW'S e B



https://pceastandrews.org/

Web design | Our works - Completed

https://www.votenyole.co.ke/

Florence Nyole Campaign website
Won Current AAK President

VOTE

FLORENCE

AAK PRESIDENT

2023 - 2025

Pamoja Tuiinue AAK

Achievements in AAK act &


https://www.votenyole.co.ke/

Web design | Our works - Ongoing

PCEA Housing Cooperative Society

% 0708145222 B info@pceahousing.coke

0

P. C.I_: A HOUSING

| We strive to provide affordable settlement, houﬁmg and commercial
establishments

All Status

LOOKING FOR LOCATION PROPERTY SIZE YOUR BUDGET




Website design projects

Habitat for Humanity : https://africahousingforum.org/ Terracotta Moon Agency : https://terracottamoon.com/ Studiofidelio.com

‘W Habitat o

o Pty

Africa
Housing
Forum
Fostering Inclusivity

and Resilience
in Housing in Africa

DIGITAL.

CREATIVE.
STRATEGY.

LEARNMOIRE &

P ssbpranndaz rake bl
Our g I b o Vs Pk
capabilities
Virtual & in-peeson from Nairobl, Kenya
Venue =~ fa ' Our Services
: Z @2 j : % | : ) ! :
- -4 Nl ) “ -
: CREATIVE, BRAND & WER COMMUNICATIONS & MEDIA DIGITAL & BOCIAL MEDIA - =< : P =
k ESKGN RELATIONS MARKETING £
i ¥ i

Attendee Registration

P . Best.inclass ﬁ
e il esigns N
o & Y -



https://terracottamoon.com/
https://africahousingforum.org/

Web design | Our works

https://mwembeandmwembe.co.ke/new/ https://terracottamoon.com/
https://about-thyme.com/ B

DIGITAL.
CREATIVE.

STRATEGY.

We specialize in
What We Do

iul a8 Qur

i enyncing L3 P capabilities

........... il . @ @ @&
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£ CREATIVE, BRAND & WER COMMUNICATIONS & MEDIA DIGITAL & SOCIAL MEDIA g

@ 5 DESKM RELATIONS MARKETING L

. e i

o . i

Jndvebdn
RESERVATIONS

N

f—= Fel=1="

‘OPENING HOURS

https://www.kenyabankers.coop/


https://about-thyme.com/
https://about-thyme.com/
https://about-thyme.com/
https://mwembeandmwembe.co.ke/new/
https://terracottamoon.com/

Social Media
Management



United Winners Sacco

Scope:

Digital Strategy &
Social Media
Management

+ Create Content
Cdllender

« Creative design for

posts
«  Community
Management

F\E’Acm

Secure Your Child's
Education.

Approval within 24 Hours
Low-interest rate of 1% p.m
Up to 12 months repayment period

0709 453 000 0741843 546

.
f7'
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@ infosuwscoke

www.uws.co.ke

Howdol make“
moneyina
SACCO?

0709 453 000 B omsuzsie info@uws.co.ke

> UNITED
WINNERS

SACCO ‘
Growing Togezher

Inferest rate
on reducing
balance

Kuza Biashara na
Development Loan
Lipa Pole Pole!

0709 453 000 B ora1843506 @ infotuws.coke

SCHOOL - —
FEES =i
LOAN

For more info contact ch hatsappp:

Apply for a school fees loan and get
upto 3 fimes your deposits repayable
in 12 months.

% 0709 453000 D 0741843546 @ info@uws.coke

www.uws.co.ke

Cover what you Love!
with Bima Loan

Health | Motor Vehicle | Property

0709 453000 3 ora1843546 @ infosuws.coke

3 Ways to Manage
Your Money

@ Create a budget @ Save consistently

@ Prioritise & set financial goals

% 0709 453 000 0741843546 @ infoBuws.coke

www.uws.co.ke

Me trying to explain where all my
salary went and its only mid-month

0709 453 000 0741843546 infoBuws.coke



Creative & Social Media | Maisha Bor

Scope:

Digital Strategy &
Social Media
Management

* Create Content

Callender

+ Creative design for
posts

+  Community
Management

@ MAISHA 7V

How well do you know your Sacco?
Test your knowledge with our trivia challenge
and stand a chance to win!

3 Whataapp 0708292246 (§ 0708446000 @ info@maishabormsacco.com

! TMAMBO

¥->NI MATATU

Join Maisha Bora
Sacco in

Swipe

(D Whatsapp 0708 202246 @ 0709 446000 @ Info@malshaborasacce.com

W, maishabOr ISACCA.COMm

Sacco

www.maishaborasacco.com

f@ MAISHA 207

6 o708 202 246

Saceo, Your

Build Wealth and Security for your
Family with our Maisha Invest Plus
Savings Account!

() Earns int 1 which can be
monthly, quarterly, Half yearly or
yearly.

< Account can be used as loan security
when one wants to get a loan.

(£ Money in the MIP is withdrawable
on demand.

For more information Contact:
€ 0709445000 @ InfoPmaishaborasacca.com

wwv.maishaborasacca.com

M @ e
Unlock the

We have waived

for our dormant
members!

Talk to us on WraisApp

D Callto Fingl outbera
/| 0709 448 000 0708 202 246

Visit oue vabsite for mere
www.malshaborasacco.com

www.maishaborasacco.com
G (i
ER

@ About the Sacco

@ Our products and services
How to make your contribution and grow
Benefits of being a Maisha Bora Sacco Member

Monday, 29" January 2023
from 9:00 - 10:00am

Target:
New Members : Who joined July 2023

Tk ta uson WhatsAon
0708 292 246

Maisha Bora Sacco, Your Trusted Financial Partner




Sika Kenya

Scope:

Digital Strategy & Social
Media Management and
media buying

Create Content Callender
Creative design for posts
Community Management

#5IKAinaShika

#BuildingTrust

HOW TO PLAY

Be the among the first five
to comment all correct answer below.
Answer correctly to win one of five hampers.

The hamper will include:

RS & R 1 )
Cae @) owe @

Don't miss out on your chance to win!

#5|KAinaShika

Now
avoilable
at the nearest
hardware
store

#BuildingTrust

Seal it right the first time!
SikaSeal®-105
Discover the impermeable

power of SikaSeal®-105 for
all your waterproofing needs

-/ Avaitabie
ot the nearest

hardware

store




Terracotta Moon v i i

Kenyan minds on Friclay of 9:00AM

terracottamoon m Message  +2  eee

918 posts 796 followers 1,011 following

T
Terracotta Moon LETS CRENTERNEE

@ terracottamoon s Tun ]
Digital creator

An award-winning agency! Digital Marketing, Comms + Creative Agency. Close-knit team creatives,
data-driven peeps who craft brands for great business.

@ bitly/3IRkajD + 2




Tranquil Med Centre C wen o s

8 TIPS FOR 600P
-—

MENTAL HEALTH
PVRING HOLIDAY
SEASON

N @ N s

tranquilmedcentre m Message  +8  +es

22 posts 48 followers 8 following P P
@ & 2
Tranquil Med Centre tranquil 9.., Q
’ /
7!

{ s AL Ly
Medical & health § u;_y...._,..;mw ' V.
Care for Carers ! e e e j Jribaine A
& tranquilmedcentre.com ' . ‘_/. :..:."“‘: wm:'-':m s B WA w
—_— »
i o o 2 oo v 9‘ Y
e v/
TE N v .me T8 N e .mzmw BB N vemgircrnn .mzmm

e e s ot s b e SO s s L g o b | SR Lo s W O Love ot B 1 b



Elizabeth Chege

TR

e

fene

elizabethwchege m Message 48 ses

323 posts 1,659 followers 950 following

Elizabeth Wangeci Chege
@ elizabethwchege

Community
Energy Efficiency & Cooling Specialist Africa @SEforALL | Board Member @WorldGEC #5tartAtZero

& webapp.spotme.com/login/eventspace/SEforALLCOP2S + 4 REGISTER
TO ACCESS




Customer Feedback |

[ .?" Lucas Limbe

Atleast now Maisha Bora Sacco can be seen on social media.
2 1shannel_awiti

Like Reply

You guys have really improved in your digital

marketing. Kudos to your agency

Greetings James,
The Vice Chair appreciated the Facebook Q&A Session today.
Thanks for the creativity and content creation...

1d ago Reply Delete

Kind Regards

Claire Nasila.

Operations Manager.
Maisha Bora Sacco Ltd



Creative & Social Media Management | Saru Organics

Scope

Digital Marketing strategy

* Social media
management FB, IG,
Twitter,

* Influencer management

Content Creation

Creative design

BLT strategy

Mail chimp

Media Buying

Website support

Results

35% increase in engagement
of socials

0.5% increase in conversion
rate within the first month
Security advice and
implementation for their
ecommerce Website

 #BLACKWHERENATURALBEGAN
/

oW 1 hai Lo grow
without having any damaged
hair ends

NBLACKWHERE BEGAN

Goodb Ye, Janua
Hcl\o, Fcbruarg

GIVE YOUR
SOME

E

E #BLACKWHERE . BEGAN
b . Enjoy
’l - ; 15% off

PROMO CODE

SAHUBWNB

Rubbing Hair with a
towel is one of the mogi§
damaging things. Alway:
Pat and squeeze dry afte
you shampoo your hair
#TuesddyTip.



PLATFORMS (CONTENT DESIGN)

<each
~orThe

Sky

Wecreate engaging online campaigns with a

unique voice which increases your brands
exposure and generates measurable results.
We do this through curating creative content,
video and imagery for social media.

RESULTS

Consumer education and engagement
Consumer Feedback

Increase in brand affinity

Brand Consideration

Brand Audience
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Sika Kenya Trade Activations




Activations in Pictures




Below the line | Saru Organics

a2




THE PLAN

STRATEGIES (DIGITAL AND BTL)

The ultimate goal to show product usage and showcase the define
your curls Collection by creating and recording the ultimate curls
defining moments & experience

3 PRODUCTS
4 CROWNS
4L STYLES
1 STYLIST

4 CROWNS

X KENYA . < P ‘ ‘ ~ y ” 4 STYLES

*Proposed models



EXPERIENCES AND STRATEGY (365)

SHARK BRAND ENGAGEMENT

CHALLENGE

The Energy drink market in East Africa for a long time has been dominated
by Redbull with the other brands being seen as fringe brands due to their
low visibility. This lead to energy drinks being mostly associated with
Redbulls positioning of sport. Shark Energy wanted to break through

into the market and increase its share of voice.

IDEA /SOLUTION

Bring out the Beast Campaign. A through the line campaign designed
to position Shark Energy as the drink that keeps the party going in Kenya.
This was mainly done through activation in Instore sampling, merchandising,

night clubs, movie launch sponsors among other activations.

RESULT
68%  100%
Brand Awareness Social Media Response Rate

Product listing, product shelfing,
product engagement




CAMPAIGNS (TTL)

MAKUYU RIDGE

EMPHASIS ON EVENT MANAGEMENT
FOR B2B ENTREPRISE

B OWN A COUNTRY HOME

AT MAKUYU RIDGE,
MURANGA COUNTY

vl Db Makiyy Ridge. o rew po¥ resort I Mekuye,

OWN A COUNTRY HOME

AT MAKUYU RIDGE

PHASE 1 NOW SELLING
s G G @ R § Wi

Wy 4

Y Buy /4 acre piots In Baobab Gardens
2 Ksh.5 Million.

) SPECIAL DFFER:10% Discount {Kshs 500,000)
untll 31st Decembar 2015

Fiom thiratens (0 s " mu
ovee Yerwditivn Keh

L\ ¥ ST
makuyu . e

RIDGE

PHASE 1 NOW SELLING

For Enauiries cat 273168 160 07 K228

2 il Q g
e BID




STRATEGIES (INNOVATION AND BTL)

ADBIKES

Reaching your audience in the most effective
and impactfull way either through one on one
engagement with consumers - wherever

they are.

Our tailormade campaigns help brands gain
visibility, drive education and sales across the
country

RESULTS

Consumer education and engagement
Flier distribution, Sales

Consumer Feedback

Brand Visibility

Brands: MRM (Mabati Rolling Mills)




PLATFORMS (CREATIVE AND CHANNELS)

FIORENZO FASHION HOUSE
Experiential
Setup Design
Implementation




CAMPAIGNS AND STRATEGY (Content and MT)

) Elephane LAUGH, PLAY & CRY,
L/ o Lets 'v.'uu them. 7
.

AR
AMARULA SAVE OUR ICON AM ;Ju\

CHALLENGE

Kenya has been losing elephants to poaching at an alarming rate. If we do not 2Fact 1

every 15 minutes somewhere in Afrwe,
an elephant s hilled for it rask
g

take care then the next generation might not live to see a live elephant in the

wild. Killing the most iconic elements of the Amarula Key Brand Attributes.

IDEA /SOLUTION

Partner with other brands (i.e Nakumatt and Hands Off Our Elephants)

Elephanis LAUGH, PLAY & CRY

Let's pratent them

that had the elephant as a key brand attribute to raise awareness and
funds to support anti poaching e ff orts around the country We ran a Itix rime 10 save our icon,
integrated promo supported by onground activations in Nakumatts
pledging a portion of the money spent on any Amarula to be spent

on elephantconservation

RESULT
27% 15600 540,000
Sales Increase Bottles Sold Eyeballs on Facebook

(270% above target)

Increased brand affinity



STRATEGIES (DIGITAL AND BTL)

VICEROY PROMOTION
ONE VICERQY. 5 FRIENDS.

CHALLENGE | A A ""‘sLﬁEMT T”E
Sales of Viceroy in Kenya had started dipping among urban i = y 7’1‘” FLOW’

consumers in favour of newer brands in the whisky category.
Younger Kenyans seemed to view Viceroy Brandy as an old
man’s and poor man's drink. Viceroy needed to make some
noise to turn this around.

PR 01 Wt B 0 Fertors (s T A of T8
Cacommive C e gmgacr of Abutot m el e Voee sl

IDEA /SOLUTION

Kenyans love fun and partying. We therefore transformed the Viceroy
Kenya social media pages into a party central where we would give
updates on Viceroy parties, match updates and have give aways This

was supported by experiential teams in retail and trade.

This was coupled with a promo to send 63 people to the South

African home of Viceroy to increase brand understanding & affinity

RESULT
12% 300% 32,000
R Ol %rcoevxétgoi: Ctgrirnxvr:fge/r and Direct bottles sold



STRATEGIES (DIGITAL AND BTL)

Golden Gate Hardware
Scope:

. Social Media
Management

. Ecommerce Web design

. Creative design

. Content Calendar
Creation

. Media Buying

. Website support

INTERIOR
PAINT

0701853593

SHOP NOW

WV GDLDNIATIHAND G

viny| silk

HAPPY

CUSTOMER

SERVICE
WEEK

Thank you for
beina our vaiued
customer

.4
.r.




Platform
& Experience

—
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Platforms
Creating loyal
Consumers

using
Tech & Innovation




Reward Platforms | Target based and volume based rewards.

Streamline your route to market, create loyal partners in your distribution and retailchannel, achieve sales targets through our

target based and volume based rewards.

Our Solutions focus on client acquisition, engagement, rétention and expériences

Instant Coupons platform

A very effective tool for activations or pushing
_ slow moving products. No more physical giveaways .
Also a Promotion tool for manufacturers and retail

stores for new product.

. Cashback through M-pesa Till
Best fully automated instant Cash Back platform
in Kenya to push sales for both distributors and
retail creating a loyalty program for distributors

Loyalty Platform

From channel loyalty to retail loyalty. Creating
loyal partners in your distribution channel,
achieve sales targets through our target based
and volume based rewards.

Other Technologies
=l.=—|| -« Scratch and Win Promotion Systems SMS
S0l - suveys

+ Collect feedback through APP
+ Sales Team Tracking, Merchandiser Apps



DIGITAL POSTERS

Replace traditional paper posters/ branding
with clean, crisp, and long-lasting digital
images .

With Digital posters you create a retail customer
experiences (CX) that enfice and support
buyer journeys, Enhance your brand, engage
customers and drive conversions .

This is proximity-based digital signage solution e
for Great brand visibility, communication ,call M| St
to action and drive conversion - 2

Change your message whenever you want - FLASH SALE!!!

without the expense and hassle of printing. Our COMING SOON

Digital posters are an all-in-one advertising UP TO
solution that puts the power in your hands . — |
:

Powered by

AD Network
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Palmhouse Dairy | Creative

Brand visibility is key. We wanted >
to challenge the existing market =S = =
with visuals that stood out and o —
centered on simplicity. Implying - i

the purity of the natural
ingredients of the Yogurt.

Kenya's best
VanillaYoughurt

Kenya's
best Youghurt

Brand Identity application on
various brand touch points: B orirvo
Palmhouse Dairies
» Packaging

* Vehicle branding
+ Website

* Social Media

Featured Products

Vanila Yogurt Strawberry Yogurt







GOTV Digital Migration | Social Media Creative & Content

VENYE UTATEMBEA MTAANI
UKISHA DIGITIKA

JIBAMBIE

USIKOSE me?”!

GAME!
¥DigitikaNaGON

1AM TOO FLY NOT TO BE DIGITAL

Social media content for GOTV. Key focus

was on brand tone, copywriting, and fine ATI SASA ADU
use of language in tune with the targeted MANADIGITIKA
audience. We wanted to position GOTV as NA 99 BOB?
being a hip and trendy brand, tying it to

values synonymous with technology and
innovation (Digital Migration)




Office Branding moodboard

Reception/ Lounge

Logo Elements

Add Branded Color Blocks
Tell Your Brand Story — vision. mission
Prioritize Comfort and Functionality
Use High-Quality Materials

Hallways




3D Design

| Printing | Branding | POS | Signage | EvenisiMarketing




Experiential | Event Stands




AS WELL




Call/WhatsApp Us: Email Us: We Are Social:
+254 724 880129 james@eleverinteractive.com O o @ @

marketing@eleverinteractive.com
+254 731 049 004

Mail Us:
P. O. Box 28715- www.eleverinteractive.com
00200, Nairobi, Kenya



mailto:james@eleverinteractive.com
mailto:marketing@eleverinteractive.com
http://www.eleverinteractive.com/
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